


Accelerating Adoption and Purchase

The audience makeup of West Coast Green is a combination of 11,000+ business, policy 
and academic leaders, visionaries, inventors and a very well informed public. 
They are considered experts in green and actively share news about game changing solutions within 
the industry. They’ll be your biggest fan base in appreciating green auto advances and will help 
accelerate the momentum infl uencing the purchase decision.

The Green Auto Innovation Pipeline  will be a major feature within the  event and the focus of our 

unprecedented media  coverage – reaching over 32 million via broadcast media,  
online coverage, and major print  advertising.
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The Clean, Green Driving Machine Test Track

Ready, set, buckle up…GO! Kicking off the event, our extensive media 
and press guests will be treated to a private preview of the Auto Innovation Pipeline 
and test drive experience. During our 3 day conference, all in attendance will have 
the opportunity to take a spin on our test track and experience the vehicles fi rst-
hand. The track is strategically located around the West Coast Green venue, allowing 
maximum viewing of the vehicles while they are being tested.
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How it Works
Key benefi ts associated with sponsorship 
participation at the Title or Executive Levels:

Local dealer opportunity:  
Local dealers will receive complimentary • 
Tradeshow passes to distribute to 
their current and prospective clients 
encouraging them to experience the 
Green Auto Innovation Pipeline to drive 
and purchase their new vehicles.  
Ability to promote their presence at West • 
Coast Green and their recognition as 
being named a Sponsor of the “Green 
Auto Innovation Pipeline” 2010.  
Full-page Ad in West Coast Green • 
Conference Guide including local dealer 
listing encouraging attendee traffi c back 
to Northern CA dealers

Advertising: 
Customized media release announcing • 
collaboration between your company and 
West Coast Green, distributed via wire 
and through media partners for worldwide 
exposure.
Logo included in all West Coast Green print • 
ads in high-profi le national magazines. 
Inclusion in select radio and TV spots.  • 
West Coast Green will work with you 
to promote executive interviews with 
regional, national and green media.  

Strategic Benefi ts: 
Position your company as a thought • 
leader in electric/hybrid vehicle innovation 
and sustainable transportation solutions.
Showcase your company as a leader in • 
sustainability and clean technology  
Present your sustainability story to a • 
receptive audience of thought leaders 
and decision makers.
Drive people to dealers to purchase your • 
electric/hybrid vehicles. 
Generate awareness of your incentive • 
and fi nancing programs.  
Connect your executives to other • 
business leaders to generate dialogue 
about ongoing innovation and possible 
fl eet purchases. 

Our dedicated staff will work with you to 
customize your sponsorship so that your 
Green Auto Innovation Pipeline Sponsorship 
experience is integrated with your current 
marketing strategy.

To fi nd out how to become a Green 
Auto Innovation Pipeline Sponsor, 
contact: 

Craig R. Russom
Corporate Sponsorship Director,
craig@westcoastgreen.com
(949) 929-3043

West Coast Green 
The Premier Conference + 
Expo on Green Innovation
Fort Mason Center, San Francisco
Sept.29-Oct.1, 2010
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